
MEDIA BEHAVIORS SEEING +10% NET GAINS
+42% (up +6% since last week) Following the news
+28% (+9%) Watching Movies 
+27% (+9%) Watching Netflix
+24% Using social media
+20% Watching live broadcast TV
+20% (+6%) Listening to music
+18% Watching live cable TV
+15%  Reading
+14%  Watching Hulu 
+13%  Watching Disney+
+13%  Playing mobile video games

INSIGHTS FOR WEEK OF MARCH 29

[ THE CONSUMER IMPACT OF COVID-19 ]

Study details: n=637, 13+ US only, online matched to census for age, gender, race. Fielded March 27-29.

THE TAKEAWAY
Concern is significant and holding steady, but there is a 3% increase in 
those who are very concerned. Only 3% are not concerned at all.

Concern has taken root with 3 in 4 Americans1

THE TAKEAWAY
Stress and anxiety are leveling out as people become accustomed 
to the current situation. People’s sense of isolation and 
loneliness, however, is increasing in a meaningful way, and is 
likely at the root of the increase in connecting behaviors like 
video chat.

THE TAKEAWAY
Behaviors and media 
consumption see major shifts 
as everyday reality changes.

WEEK 1 WEEK 2
Isolated 25% 33%

Lonely 10% 17%

Stir crazy 17% 20%

Need social 13% 21%

connection

WEEK 1 WEEK 2
77% 76%

51% 54%

Social distancing measures bring more people together on video chat5
WEEK 1 WEEK 2

I am doing this more 10% 21%

THE TAKEAWAY
Consumers are watching over 7 
hours of video content, an 
increase of about an hour per 
day from week one.

3 7 hours a day of video viewing

Password sharing driven by younger generations7

Rise in cord cutting driven by saving money6

2 Feelings of isolation & loneliness rising

VIDEO CHATTING WITH FRIENDS & FAMILY USAGE LEADERS OVER 
LAST FEW WEEKS
33% Facetime
18%  Zoom
15%  Skype

3
HOURS SPENT ON VIDEO CONTENT

Streaming 
video

2.5
Broadcast, cable, 
satellite TV

1.5
VOD, DVR, DVDs 
and more

FEELINGS OVER TIME

CONCERN OVER TIME

Very concerned
Concerned/Very Concerned

THE TAKEAWAY
Cord cutting likely to see a near-
term uptick, saving money will 
increasingly be an issue.

of pay TV subscribers say 
they are very likely to 
cancel their pay TV service 
in the next month.

13%
OF THAT 13%

find themselves 
watching streaming 
services more than 
pay TV

39%

need to save money in this 
situation (+7% from last week)29%

have been 
thinking 

about it for 
some time

21%
because sports are 
no longer on TV10%
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14%  Instagram Live
10%  Google

THE TAKEAWAY
Older Gen Z and Millennials (ages 
13-34) are leading generations for 
password sharing. 

say they have shared their username and password for 
a video service with someone outside the household 
since the coronavirus outbreak.

23%
The number jumps 
among those 13-34.

42%

WEEK 1 WEEK 2
Anxious 36% 35%

Stressed 38% 34%

Uneasy 39% 33%

OTHER BEHAVIORS SEEING +10% NET GAINS
+28% (+5%) Texting with friends and family
+26% (+8%) Talking on phone with friends/family
+21% (+11%) Video chatting friends/family
+20% (+6%) Sleeping
+12%  Eating

THE TAKEAWAY
The rise of the video chat apps: 58% have 
used a video chat app to communicate 
with friends and family since the 
coronavirus outbreak. 
WFH sees a major jump: 65% of those 
currently employed say they are working 
from home now, a +10% jump in one week.

Hangouts

4 Streaming continues to be a big winner


